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OCR CREATIVE IMEDIA J834 from 2022 –  LEARNING JOURNEY

R0** Topic Area 1:
Plan your product, planning 

documents, client requirements, 
target audience. 

R0** Topic Area 2:
Create your final product. Collect and 

develop your assets, taking legal 
considerations into account. Show 

Technical ability, save and publish your 
asset.  

R093 Recap: 
Revision R093 Topic area 1 & 2  – The media 

industry & factors influencing product design

YEAR

GCSE

11

HOMEWORK Current Topic Theory Notes and worksheets 

// Assignment Preparation Task // Exam Revision

ASSESSMENT End of Topic Areas// Mock Papers

FINAL GRADE: R093 Written Exam (40%) , R094 Mandatory Unit (25%) & 

             R0** Optional unit (35% )

YEAR

GCSE

10

R094 Topic area 3 Create visual 
identity and digital graphics.

Software tools and techniques used to 
create digital graphics, Create the final 

graphic.

Exam Prep
Preparing for R093, 

revision, exam 
questions ETC. 

Mock 
Exam 

R093: Exam 

R093 Topic area 1 & 2  – The media industry & factors influencing 
product design. 

In this section you will learn about the sectors, products and job roles 
that form the media industry. You will learn how media codes are used 

within the creation of media products to convey meaning, create impact 
and engage audiences. You will learn to understand audience 

demographics and segmentation. You will learn about research 
methods, sources and types of data.

R093 Topic area 3 – Pre-Production Planning
In this section you will learn about the 

processes used to plan and create digital media 
products. You will learn about work planning, 

documents used to support idea generation and 
documents used to design and plan media 

products and the legal issues that affect media. 

3 Units
R093  - Creative iMedia in the media 

industry 
R094 – Visual Identity and Digital 

Graphics 
R0**  - Optional Unit 

R094: Visual Identity and Digital Graphics
In this unit you will learn how to develop visual identities 

for clients. You will also learn to apply the concepts of 
graphic design to create original digital graphics which 

incorporate your visual identity to engage a target 
audience. 

NEA Mandatory :
R094: Visual identity and 
digital graphics – 10-12 

hours to complete, 
marked out of 50. 42 

guided learning hours. 
Centre-assessed and 

OCR moderated. 

Exam:
R093: Creative iMedia in 
the media industry – 1 
hour and 30 mins exam
70 marks – 48 Guided 

Learning Hours. 
Written paper – set and 

marked by OCR

NEA Optional:
R0**: – 12-15 hours to 

complete, marked out of 
70. 42 guided learning 
hours. Centre-assessed 
and OCR moderated. 

Topic area 3 -  End 
of Unit Test

Digital 
imaging 

Basic 
digital 

imaging
 skills 
recap. 

R093 Topic area 4 –  Distribution 
considerations

In this section you will learn about 
distribution platform and media to reach 

audiences. You will learn about properties 
and formats of media files. 

Topic area 4 -  End 
of Unit Test

R094 Topic area 1 Develop visual identity.
Understand the purpose, of visual 

identity, know the features of visual 
identity. 

R094 Topic area 2 plan digital graphics for products.
Your client and the target audience analysis. Creating a 
plan, Producing Ideas & considering  legal restrictions. 
Obtaining, create and re-purpose assets for use in the 

product. 

Mock 
Exam 
(NOV) 

Mock 
Exam 
(MAR) 

R0** Topic Area 3:
Review your product suitability to the 

client requirements and target audience. 
Review for improvements and further 

developments.   

R093 Recap: 
Revision R093 Topic area 3 – Pre-Production 

Planning

R093 Recap: 
Revision R093 Topic area 4 –  Distribution 

considerations

Topic area 1 & 2 -  
End of Unit Test
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